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Why Social Media? 

Social media is another method of getting the message about your 

club's activities out into the public realm. It is not meant as a 

replacement for the traditional methods that clubs use to promote 

events/services (i.e. posters, flyers, newsletters, posters, articles in 

local newspapers, church notices, local radio, emails, advertising, 

etc...), but rather as an additional means of communication to 

complement your club's existing methods. 

In the digital age, social media can be a very successful way of reaching out to new and perhaps younger 

audiences who may not be very familiar with your club's activities. 

Members of the District 133 Communications Team conducted an study of social media pages and websites 

for all of the 106 Lions Clubs across Ireland in January 2019. The following were the results; 

• 55% of clubs (60 clubs) have an up-to-date and active Facebook page. 

• 24% of clubs (26 clubs) have an up-to-date and active Website. 

• 14% of clubs (15 clubs) have an up-to-date and active Twitter account. 

• 4% of clubs (4 clubs) have an up-to-date and active Instagram account.  

This guide seeks to give a basic understanding of Facebook, Twitter, Instagram, YouTube and WhatsApp, but 

this is not an exhaustive list. Your club may wish to try other avenues of social media too. The aim is that any 

club without a social media presence will be given the tools and the confidence to experiment in this field, 

and that clubs who already have a Facebook presence will look at becoming more active, and also branch out 

into other media such as Twitter and Instagram. 

Appoint a Social Media Officer 

If your club hasn't done so already, we would like you to appoint a 

Social Media Officer. This could be a role for just one club member 

or it could be shared by two or more. This person doesn't 

necessarily have to be a computer genius, as the use of social 

media at a basic level is very manageable, even for those who are 

very new to it. 

The Goal 

Ideally, it would be great to see each of our 106 clubs with an active 

Facebook page and an up-to-date website. This would greatly help in terms 

of marketing Lionism throughout the country, and could positively impact 

on our ability to bring in new members, grow our clubs and indeed start 

new clubs. It would be great to see many more clubs embracing both 

Twitter and Instagram to reach new audiences. 

Whatever your club's level of engagement with Social Media, it should seek to build the brand of Lions both 

in your community and beyond, and help to further the objectives of your club by advertising your events 

and attracting new members through telling the story of what Lions do.  
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Branding 

Although Lions Clubs are not businesses, branding is extremely important. Using the same logos/emblems 

across all clubs in Ireland strengthens the PR achieved for all clubs, by making Lions Clubs a more 

recognisable brand. Think of it like this, you would never see a branch of McDonalds using a green and blue 

version of their logo with a slightly altered font instead of the correct yellow and red colours!  

Correct Emblems to Use 

   
 

 

 

 

 

These logos / emblems are available on the 
Lions International and Lions Ireland Websites. 

 
Please note that the District 133 shamrock logo 

is for internal use among Lions Clubs. 

-------------------------------------- 
Out of Date / Unacceptable Emblems - Please Do Not Use 

  
  

 

 

 

 

 

 

 

 
 

 
 

 

 

 

 

 

 

Sadly, there are many outdated and altered emblems available online, and their continued use just confuses 

the general public and damages the Lions brand. 

https://www.lionsclubs.org/en/resources-for-members/brand-guidelines
https://www.lionsclubs.org/en/resources-for-members/brand-guidelines
https://www.lionsclubs.org/en/resources-for-members/brand-guidelines
https://www.lionsclubs.org/en/resources-for-members/brand-guidelines
https://www.lionsclubs.org/en/resources-for-members/brand-guidelines
http://www.lionsclubs.ie/
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Colours 

The official colours of Lions International are Blue and Yellow. (The official colours were once purple and 

yellow, but purple should not be used any more.) When dealing with printing companies, please give them 

the colour/Pantone details below. 

 

Facebook 

 Facebook is a social media forum where a 'Page' gains 'likes', and each 

person that likes your page can see everything posted on it. 

 There are two types of Facebook accounts; Profile - This is for personal 

use, where you ask others to become your friends. Page - This is most 

appropriate for Lions Clubs, and you ask people to 'like' your page to see 

all of your updates. 

 Facebook has over 1.9 million users in Ireland, with about 75% of these using the service daily, so it 

can be a very important marketing and advertising tool for clubs to use. 

 You can create an Event on Facebook and invite all of your 'friends' to join/attend. This can be a good 

way of attracting engagement and Facebook will send a reminder to people who are invited to the 

event close to the date. 

 When you post a photo on Facebook, you can 'Tag' a person or an organisation in the photo. This 

means that all of their friends or followers will see this photo too, and it helps your story to travel 

further and be seen by more people. You should tag @LionsClubsIreland  in any post that you 

would like the Lions Ireland Facebook page to share. 

 You can prepare Facebook posts, and schedule them to be sent out at a future time/date. This can 

be very handy, as you can set up multiple posts to go out at different times. Instead of pressing the 

'Publish' button, click the arrow beside it instead and select 'Schedule'. 

 If you wish to (and this is completely optional!) you can pay a chosen amount of money to 'Boost' 

your post. This means that an amount of people in a demographic of your choosing (the number of 

people is proportionate to the amount paid to boost the post) will have your post appear in their 

newsfeed, even if they haven't already liked your page. While this presents a cost, it can often be less 

expensive than getting traditional flyers/posters printed, and could be something that your club 

might like to try. 

 Facebook provides analytical details on each post that you make, 

showing how many people the post has reached and how many have 

interacted with it. This can help you decide which type of posts work 

and which don't work for your club. 

 Brief video on how to use Facebook Pages for beginners: tiny.cc/zi2a5y 

http://tiny.cc/zi2a5y
https://www.lionsclubs.org/en/resources-for-members/brand-guidelines
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Twitter 

 Twitter is a micro-blogging platform where users can send ‘tweets’ to 

their followers.  

 Posts on Twitter can be a maximum of 280 characters (letters and 

spaces) long, so it is important to keep the message brief and on point. 

 As there is a limit of characters, you should use a URL shortener like the 

one found on tiny.cc to shorten web links that you would like to include.  

(ex: www.lionsclubs.ie/district-youth-football-competition is shortened 

to tiny.cc/dava5y) 

 A Hashtag is a word or phrase preceded by a hash sign (#), used on social media websites, especially 

Twitter, to identify messages on a specific topic. Add an appropriate Hashtag to your message to 

help people find it (examples: #weserve   #lionsireland). You can create your own hashtags for certain 

events to help people find content related to that event (example: #Fort2Fort2019   #brayswim2019) 

 Retweet (share) appropriate community messages by others and other groups to 

build relationships, and seek to have your posts retweeted also.  

 When tweeting messages about certain events, it can be beneficial to tweet at 

certain individuals/organisations in the hopes that they will retweet. To tweet at someone, you type 

their twitter name preceded by the @ sign (examples: @BillGates   @IrishTimes   @LionsClubsIRL) 

 Brief video on how to use Twitter for beginners: tiny.cc/9oya5y 

 Brief video on how to use Hashtags on Twitter: tiny.cc/a3ya5y 

Instagram 

 Instagram is a photo-sharing platform that allows users to edit their images 

with filters, stickers, text, and more. 

 It is the social media platform used most widely by those under the age of 30, 

so it can be great to use it to appeal to a new audience. 

 Where Facebook can be used to post 20 or 30 photos from an event, it is 

more common to post just 1 or 2 on Instagram. 

 It is not used for large amounts of text, but similar to Twitter, hashtags are used. 

 Photos can then be added to the users 'Story' which will last for 24 hours. It is the photos in these 

stories that are the most often viewed. 

 Brief video on how to use Instagram for beginners:  tiny.cc/2zxa5y 

YouTube 

 YouTube is a video-sharing service where users 

can watch, like, share, comment and upload their 

own videos.  

 It allows users to record a simple video on their mobile phone and directly upload it to YouTube so 

that it can be seen and shared by others. 

 It is owned by Google, so users who wish to upload videos can login with a Gmail address to create a 

channel (account). 

 Clubs could create a very simple video to help promote a project or recruit new members, upload 

the video to YouTube and use it as a means of sharing the content. 

 Short videos that are less than 60 seconds in length are more likely to be viewed than longer videos. 

 Videos that you create or find on YouTube can be shared on your club Facebook or Twitter page. 

 Brief video on how to create a YouTube channel for beginners:  tiny.cc/ypzb5y 

https://tiny.cc/
http://www.lionsclubs.ie/district-youth-football-competition
http://tiny.cc/dava5y
http://tiny.cc/9oya5y
http://tiny.cc/a3ya5y
http://tiny.cc/2zxa5y
http://tiny.cc/ypzb5y
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WhatsApp 

 WhatsApp is free messenger app for 

smartphones (very similar to text messaging 

services), that uses the internet to send 

messages, images, audio or video.  

 It allows you to create a group, and each message that is sent to the group can be seen and 

responded to by all members of the group.  

 WhatsApp can be a very handy and quick way for club members to share information with one 

another. It doesn't replace email, which would still be best for sending large amounts of information 

(Minutes, Agenda, Documents in general...)  

 It would also be very appropriate to be used by a sub-committee who were organising a certain 

event, perhaps including non-Lions members. 

 As messages go to every member of a WhatsApp group, it is important to set ground rules about 

what times of the day that you allow the group to be active (i.e. 9am - 9pm, no messages after 

9pm), as if misused, it can become an annoyance.  

 If you are in other WhatsApp groups, sometimes it can be appropriate to inform them about 

upcoming Lions events. 

 Contacts that are already saved on your phone will be available for you to use for WhatsApp, 

provided of course that they have WhatsApp installed on their phone. 

 Brief video on how to use WhatsApp for beginners: tiny.cc/xhzb5y 

Things to note for all Social Media 

 Your page content should be set to public, so that the general 

public can see everything that your club shares. This is for 

maximum exposure for your club.  

 You should try to build your social media following so that your 

messages reach as many people as possible. This means putting 

your social media addresses at the bottom of all emails, on your headed notepaper, on all posters 

and flyers etc... and asking people to follow your club on Facebook, Twitter, Instagram etc... 

 Make sure that you fill in the 'About' section, giving a brief line about what your club is about, and 

links to your other social media accounts and your website. It's good to also include an email address 

for contact also. 

 In the settings, you can choose a shortened vanity URL (web address) for your social media accounts 

so that it is easy for people to find your pages; 

example: facebook.com/braylions, twitter.com/braylions, instagram.com/braylions 

 In most cases, it is best for your profile photo to be the Lions Club Emblem, (see correct logos 

above) and you can select an appropriate photo for your Facebook or Twitter banner. 

 Like and share/retweet posts from other local Lions Clubs to build a relationship with them and help 

promote other Lions activities. Remember, clubs in your locality are your partners, not your rivals. 

 You should use your Facebook/Twitter accounts to share and retweet information from other local 

organisations that would be of interest/use to your followers. This also helps to build relationships 

with other local organisations, who will be more likely to share your posts if you have shared theirs. 

 Social media is an immensely successful way of sharing online fundraising pages and really 

maximising the donations you receive by using Facebook/Twitter in conjunction with  

www.ifundraise.ie, ie.gofundme.com, etc... 

 

http://tiny.cc/xhzb5y
https://www.facebook.com/braylions
https://twitter.com/braylions
https://www.instagram.com/braylions/
https://www.ifundraise.ie/
https://ie.gofundme.com/
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Your Posts Online 

 It's all about getting people to engage with your posts; Like, 

Comment, Share, Retweet 

 Your posts should be short and to the point. People don't spend 

time reading a lot on social media, so think headlines rather 

than articles.  

 The most effective times to post on social media to get 

engagement are from 11am-1pm and 7pm-9pm. 

 Be sure to post about events before they happen to promote 

them, and afterwards to show their success.  

 Make sure posts are interesting and frequent - aim for 2-3 per week. They can be about your Lions 

Club's activities or general information about your locality which would be of use to your local 

audience. 

 Don't post all day every day! If you post too often it will be viewed as spam and people will ignore 

your posts. 

 A picture is worth a 1,000 words. 2-3 sentences posted with an eye-catching photo is best.  

 You can link to content from your club website, news articles or any other online content on your 

social media pages. 

 Always post positively (ex. "The event was an amazing success..."), never post negatively (ex. "We 

were promised help from the local GAA club, but they never showed up...) 

 Be sure to have signed consent from parents before posting individual or small group photos of 

children on social media, and avoid using children's full names along with their photo without 

written permission from parents. This consent can be included in the entry form for certain events 

(i.e. Peace Poster, Young Ambassador, etc). A specific Consent Form for other events is attached. 

Social Media Sites Explained (with donuts!) 
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Child Video/Photo 
Authorisation Form 

 

 

I authorise you to take individual photographs or video footage of my child and for those images to be used by Lions Clubs 
Ireland for the purpose of printed, digital, video or other mediums for the purposes of promotion and publicity for Lions 
Clubs Ireland. 
 
 

Name of Child _______________________________________________ Date ________________________ 
 
 
Group (School, Club, etc.) __________________________________________________________________ 
 
 
Parent/Guardian Name ________________________________________ Relationship _________________ 
 
 
Signature _______________________________________________________________________________ 
 
---------------------------------------------------------------------------------------------------------------------------- ---------------------- 
 

 

 

Child Video/Photo 
Authorisation Form 

 

 

I authorise you to take individual photographs or video footage of my child and for those images to be used by Lions Clubs 
Ireland for the purpose of printed, digital, video or other mediums for the purposes of promotion and publicity for Lions 
Clubs Ireland. 
 
 

Name of Child _______________________________________________ Date ________________________ 
 
 
Group (School, Club, etc.) __________________________________________________________________ 
 
 
Parent/Guardian Name ________________________________________ Relationship _________________ 
 
 
Signature _______________________________________________________________________________ 
 
---------------------------------------------------------------------------------------------------------------------------- ---------------------- 
 

 

 

Child Video/Photo 
Authorisation Form 

 

 

I authorise you to take individual photographs or video footage of my child and for those images to be used by Lions Clubs 
Ireland for the purpose of printed, digital, video or other mediums for the purposes of promotion and publicity for Lions 
Clubs Ireland. 
 
 

Name of Child _______________________________________________ Date ________________________ 
 
 
Group (School, Club, etc.) __________________________________________________________________ 
 
 
Parent/Guardian Name ________________________________________ Relationship _________________ 
 
 
Signature _______________________________________________________________________________ 
 
---------------------------------------------------------------------------------------------------------------------------- ---------------------- 


